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External Influences on Consumer Choices
Health care consumers receive various communications about different health care options. It is important to understand consumer demographics to determine the impact (positive or negative) media, social networks, branding, marketing, and communication play in health care consumer choices. In this assignment you will research managed care plans to determine what impact social media and other external influences have on consumer behaviors.
Research the different managed care insurance plans listed below by reviewing various health care organizations or resources (e.g., Kaiser as an HMO). Consider within your research who might access the health care systems (i.e., age, generation, socioeconomic status, military/veteran, and health care insurance plans, etc.). List 2 advantages for the HMOs, PPOs, and POSs and 2 disadvantages of each of the same in a chart like the one below:
	
	Health Maintenance Organization (HMO)
	Preferred Provider Organization (PPO)
	Point of Service (POS)

	Advantages
	1. no claim forms required when receiving services or staying in the hospital.
2. there is a little premium required when starting the plan.
	1. a member who stays within the provided network enjoys low costs of care.
2. a member is not assigned to a care physician and can always receive specialist services with no referral needed.
	1. more freedom in choosing doctors and specialists.
2. provides preventive care which can be effective in terms of cost in the long-term.

	Disadvantages
	1. a patient may take longer to get an appointment with a doctor than with other plans.
2. there is a constant monthly fee which may make it expensive in the long run.
	1. services outside the provided network may be expensive.
2. a member may be required to pay a deductible before receiving care.
	1. a higher deductible is paid when receiving care outside the network.
[bookmark: _GoBack]2. small co-pays are required for regular visits to the offices.


Write a 90- to 175-word response to the following prompts. Consider the information you listed above and what you know about consumer behavior when you compose your response. 
1. Explain the impact media and social networking have on consumers when choosing the most appropriate plans. Consider the positive and negative impacts.
Social media had different effects on the buying plans of customers. The media and other social networking platforms allow the interactions of consumers which may lead to influence and sharing ideas on the buying plans which each customer uses. The media may also create a bias by promoting one plan over the others. The media and social networking platforms where interactions are allowed can lead to a higher buying behavior from the consumers. People may choose the plans which others have found helpful even when the price of the plan is high. This can influence more spending behavior (Alalwan, Rana, Dwivedi, & Algharabat, 2017).
2. Discuss how branding, marketing, and communication influences a consumer’s choice when considering an appropriate plan. Consider positive and negative influence.
A customer is influenced to buy a certain plan based on the advocated benefits. A company with a good marketing and branding channel ensures that all the benefits of the plan reach out to the customers. Proper marketing is also a major way of creating awareness on what the different plans cover and how different the plans are from the others. The lack of proper communication can make customers feel like they are paying more making them opt for other plans (McDonald, 2019).
3. Explain how communication and education to consumers differs by generations when marketing plans. 
a. Consider why it is important to communicate and educate differently between generations.
Communication differs differently with the different ages.it is important to consider the type of communication that one relays to individuals of different ages. People of different ages have different preferences and beliefs regarding the plans and what they need to cover. Educating generations with different needs differently is crucial in creating confidence that the different plans address their needs. The different communication and education offered to different generations can also help in focusing on different groups of target audiences separately (McDonald, 2019).


References
Alalwan, A. A., Rana, N. P., Dwivedi, Y. K., & Algharabat, R. (2017). Social media in marketing: A review and analysis of the existing literature. Telematics and Informatics, 34(7), 1177-1190.
McDonald, M. (2019). Marketing plans. Butterworth-Heinemann, Oxford. Sally Dibb, Minoo Farhangmehr and Lyndon Simkin The marketing planning experience: a UK and Portuguese comparison Marketing Intelligence & Planning, 19(6), 2001.

Copyright© 2019 by University of Phoenix. All rights reserved.
Copyright© 2019 by University of Phoenix. All rights reserved.
image1.png
% University of Phoenix»




